
 



 



  

                               The WorldVibe Entertainment Group LLC.�Œ���L�V���D���I�X�O�O���V�S�H�F�W�U�X�P���H�Q�W�H�U�W�D�L�Q�P�H�Q�W���F�R�P�S�D�Q�\���V�S�H�F�L�D�O�L�]�L�Q�J���L�Q���W�H�O�H�Y�L�V�L�R�Q���S�U�R�G�X�F�W�L�R�Q����     
                              touring, merchandising and tech marketing. Worldvibe is focused on providing the best in all forms of Latin entertainment to          
                             the over 600MM Spanish speaking consumers in North America and South America while striving to be the premier entity in all     
                         aspects of entertainment, including Television, Film, Music, World Tours, Major Events and Home Video/DVD. 
 

                                        �7�K�H���:�R�U�O�G�9�L�E�H���(�Q�W�H�U�W�D�L�Q�P�H�Q�W���*�U�R�X�S���/�/�&�¶�V���P�D�Q�D�J�H�P�H�Q�W���W�H�D�P�¶�V extensive experience in the entertainment industry has permitted them to  
                                        produce professional music videos and hundreds of live concert events and tour productions for artists such as Korn, My Chemical 
Romance, Yellowcard, Janet Jackson, Don Henley, Chicago, Alice Cooper ,Alan Jackson, Lee Ann Womack and Kiss, while developing sponsorship, marketing 
and advertising initiatives for these projects. 
 

While Co-managing the Latin sensation, MDO (the new Menudo) and Los Ultimos Heroes for their concert tour and new album, then working with Ricky Martin 
�G�X�U�L�Q�J���W�K�H���³�/�D���9�L�G�D���/�R�F�D�´���H�[�S�O�R�V�L�R�Q�� they began to focus the erupting U.S Hispanic market on a global scale. Taking hold of the controlling merchandising rights for 
Ricky Martin, from 1999 through 2001 during the �³�/�L�Y�L�Q���/�$���9�L�G�D���/�R�F�D�´ tour, they gained extensive licensing experience when merchandising exceeded $100 million 
with tour, retail and specialty products worldwide. 
 

In addition they created and produced popular concept tours for The Elvis Presley Memorabilia �± Museum World Tour (1995 & 1996) and in 1997 through 1999 
created the 50th Anniversary NASCAR Tour. Starting the millennium with the popular U.S. and European events, Powerfest and Velocity Tour�¶�V which combined 
concerts, extreme-games and drag racing. 
 

WorldVibe�¶s management has years of service and experience as music professionals throughout all aspects of their careers. During the past ten years, they have 
been instrumental in contributing to the success of gold and platinum selling records, top charting songs, major movie soundtracks and movie trailers. Today, 
WorldVibe works directly with Grammy winning producers / song-writers, mix engineers and has launched the independent recording label �³Worldvibe Records�´��  
 

The initial key project currently in production is �³�%�D�W�D�O�O�D���G�H���O�D�V���$�P�H�U�L�F�D�V�´����Battle of the Americas) television show, for global broadcast. Season One is starring XM2, 
three of the former members of the boy-band Menudo, re-invented as a Latin rock super-group, is now searching for their final member.  
 

Season Two is starring The Sound Machine, the world famous Super Band that has been the backbone of Gloria Estefan. The second season will search for the 
new female vocalist for the renowned Latin sensation. 
 


